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Turnkey Service
Certified Event Staff 
Pop-up Boutique

Bringing choice and aspirational brands that will be 
frequently used, we create on-site gift experiences 
at corporate events and incentive trips. Our pop-up 
displays are designed to resemble a high-end boutique. 
We come equipped with a team ready to help every 
guest find their perfect gift and feel appreciated.

ABOUT US
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Sunglasses

FEATURED BRANDS 
Kaenon, Costa, Raen, Smith, Ray-Ban, Gucci & Eyebobs
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BRAND STORY
Frames live and die by the material from which 
they’re made. Kaenon’s frames remember their shape, 
even in extreme climates. Combined with Variflex™ 
nose pads, every style they make stays in place while 
you’re in motion. All of Kaenon’s frames are designed 
in California, and then built with the handcrafting and 
attention to detail you can only find in Italy. Seeing 
really is believing.

Kaenon also partners with the Ama OluKai Foundation 
to preserve land and ocean, serve communities, and 
maintain the Hawaiian culture and traditions through 
programs designed to explore ancestral past to 
present day. 

Built for outsiders. For opportunists. For openspaces 
and outdoor enthusiasts. Designed in Newport 
Beach California and handcrafted in Italy, Kaenon  
combines luxury and mechanics. Since emerging in 
2001, Kaenon has raised the standard in performance 
eyewear by creating the world’s first non-compromising 
polarized lens.

The name Kaenon is inspired by the spirit of freedom. 
Surrounded by the best playground imaginable, Kaenon 
believes in exploring every inch of it. Built with purpose, 
Kaenon’s mission is to enhance every adventure by 
helping you see more of each moment. Kaenon is 
relentless in their search for the technology, the 
materials, and artistry to create the most beautiful 
technical eyewear in the world. 

From the beginning, the very best has always been 
Kaenon’s standard. That is why every piece of eyewear 
is free from compromise: a completely revolution-
ary lens material, SR-91®, and performance-driven 
frames, that seamlessly combines function and style. 

Kaenon remains committed to always 
introducing cutting edge eyewear and 
always remaining on the forefront of 
product innovation.

Every pair of Kaenon frames are 
created with superior clarity, accurate 
depth perception, and contrast; making 
them perfect for the outsiders in your 
life. Their lightweight, durable frames 
are hand-painted in Italy, making each 
pair a unique piece of art.
 
Kaenon’s polarized lenses are clearer, lighter and 
stronger, resulting in the ultimate lens for those who 
opt outside. Their SR-91® polarized lens is the result 
of years of research and testing. Their lenses offer a 
trinity of performance — glass-like clarity, featherweight 
construction, and fierce impact resistance — while 
enhancing color and contrast for sharper vision.
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BRAND STORY

bio-resin frames are durable, and lightweight, and hold 
their shape under the harshest conditions. 

Costa’s charity campaign called #OneCoast helps victims 
of natural disasters by raising funds for the Red Cross 
hurricane relief program. They have also partnered 
with OCEARCH, a non-governmental organization. The 
Costa+OCEARCH campaign raises funds dedicated 
to protecting ocean wildlife.

In 2018, Costa launched their Untangled Collection. 
This collection helps reduce plastic waste from fishing 
nets in the ocean. The fishing nets are collected from 
the ocean and turned into plastic pellets, which Costa 
uses to create these frames.

Costa sunglasses excel in the toughest of elements. 
They offer a variety of sunglass styles, whether you’re 
on the water or driving to work, Costa has the perfect 
pair for you!

See what’s out there. Costa sunglasses are celebrating 
more than three decades of providing premium 
polarized sunglasses. Their sunglasses are designed 
to accompany you on all adventures on and off the 
water. Costa’s lens technology eliminates glare while 
maintaining a true distinction in color, making them 
perfect for everyday wear.

Handcrafted in Daytona, Florida each pair is examined 
by no fewer than eight pairs of eyes before they ever 
shield yours. Crafted using earth-friendly materials, 
Costa sunglasses are made for those who live life on 
and off the water. Environmentally ethical resources 
ensure protection of the land and sea we all love. 
You can really see and feel the difference in Costa’s 
commitment to craftsmanship.

The Bio-Resin Raw Material process is part of Costa’s 
Kick Plastic Initiative to reduce their carbon footprint 
and protect our planet’s waters. The use of bio-based 
resin vs. petroleum based resin offers a reduction in 
emissions and carbon footprint. Costa’s earth-friendly, 

PERFECT FOR OUR 
BEACH EVENTS, COSTA 
WOWS EVERYTIME!
-MEETING PLANNER
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BRAND STORY

RAY-BAN OFFERS 
UNBEATABLE STYLE  
OUR GUESTS LOVE.
-MEETING PLANNER

new pair of sunglasses in a prototype designed with 
green lenses proved to remove glare without obscuring 
the pilot’s vision. The new anti-glare eyewear kept the 
distracting rays from U.S. aviators’ eyes, giving way to 
the name “Ray-Ban.” 

All genuine Ray-Ban products are manufactured 
from high-quality materials. Routine wear and tear 
won’t phase these quality frames; they are cut from 
single piece acetate, ensuring maximum longevity. All 
lenses are Italian made with 100% UVA/UVB protec-
tion, providing a guarantee of clear vision, comfort, 
and durability. 

More than a brand, Ray-Ban is a symbol of iconoclasm, 
a statement of independence and creativity, and an 
unmistakable identity with a strong sense of style. 
It is designed to make bad boys look good, with an 
attitude of irreverence towards trends. Each design 
has come to be a symbol of a time, its people and 
ideology, a cultural artifact, evolving of its own accord.

Irrevocably entwined with music and cinema, Ray-Ban 
is just as instantly recognizable as the stars who wear it.  
And out of each icon – Aviator, Wayfarer, Clubmas-
ter and Round – the brand has been constantly 
reimagining and reinventing, holding to the principle 
that a true inventor never stops. Ray-Ban celebrates 
the evolution of its most iconic frames, and has been 
making history from the get-go.

As technology pushed pilots to new heights in the 
late 1920’s, airmen reported having headaches and 
altitude sickness from the glare of the sky. To address 
this issue, U.S. Army Air Corps Lieutenant General John 
Macready commissioned Bausch & Lomb to design a 
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Shoes & Sandals

FEATURED BRANDS 
OluKai, Nike & Converse
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BRAND STORY

OluKai’s footwear transcends location. Every time you 
step into a pair, it feels like you are floating on a foot-
bed of restoration and relaxation. OluKai’s founders 
started with the simple vision to build a footwear brand 
reflective of their beliefs, roots, and inherent values. 
Their promise was to produce the kind of comfort-
able and functional footwear they themselves would 
want to wear. And so they did. Wave by wave, OluKai’s 
message is clear: everybody, no matter where they 
are, can live aloha.

Hawaiian inspired footwear known for durability and 
comfort, OluKai sandals and shoes are designed to feel 
as though you are stepping into the wet sand. OluKai 
built footwear with anatomically contoured footbeds 
to deliver the perfect balance of instant comfort and 
lasting support. Every product offers style, durability, 
and comfort from heel-to-toe. Premium materials are 
carefully selected to be beautiful, durable, and soft 
against your skin. Handcrafted details honor island 
culture with authentic artwork. 

Behind every pair is their commitment 
to quality for those who wear them 
from those who craft them. From 
water-friendly sandals to beach-town 
shoes to upcountry boots, their foot-
wear is designed to deliver unparalleled 
comfort from the ground up. 

In the tradition of giving an offering 
or tribute in Polynesian culture, OluKai 
supports the efforts of those who give 
back to preserve Hawiian local cultures, 
lands, and traditions. Founded in 2014, 
the Ama OluKai Foundation is a private, 
non-profit 501 (c)(3) located in the state of Hawai‘i. 
The foundation partners with other progressive orga-
nizations  committed to the preservation of Hawaiian 
culture and honor those who foster cultural heritage 
and the Aloha spirit of Hawai‘i. In correlation with other 
Hawaiian based organizations, The Foundation works 
to preserve land and ocean, serve their communities, 
and maintain the Hawaiian culture and traditions. 

This is conducted through targeted programs de-
signed to explore ancestral past to present day.  
The Foundation encourages those who benefit from 
its partnerships to carry forward the spirit of giving 
for future generations. 

OluKai is a Certified B-Corporation, verifying a stalwart 
commitment to sustainable environmental and social 
practices. OluKai is also a member of the Conservation 
Alliance and runs the Ama OluKai Foundation, which 
preserves Hawaiian natural resources and promotes 
Hawaiian culture and traditions. When you buy an 
OluKai gift experience, you’re giving shoes made for 
the environment it’s born in — and one that’s good for 
the longevity of that ecosystem.
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Handbags & 
Luggage

FEATURED BRANDS 
Victorinox, Timbuk2, Rebecca Minkoff, Vince Camuto & Frye
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BRAND STORY
Victorinox’s sustainability attitude is this: in the long 
run, we can only be a healthy company if the planet 
is healthy. From procuring raw materials through to 
production, packaging and distribution — Victorinox 
looks closely at every detail. 

Beginning in 1980 and continued through the present, 
Victorinox developed a system to collect steel dust 
after grinding and polishing, recycling it and using the 
energy to heat the factory and 120 apartments that 
are connected with the company. 

From the iconic brand that introduced you to the 
Swiss Army Knife, there’s no doubt this durable and 
stylish luggage has high functionality built into its 
DNA. From day trips to everyday business needs, 
Victorinox blends quality, innovation, and modern 
design to become the ultimate travel companion.

The world of Victorinox dates back to the year 
1884, when Karl Elsener opened a cutler’s work-
shop in Ibach, Switzerland. His revolutionary idea 
of manufacturing a compact knife with an array of 
practical functions was a success: the Swiss Army Knife 
was born. 

As customer needs and technologies have changed over 
the years, the legendary Swiss Army Knife company has 
also evolved. Quality, functionality, innovation, and 
iconic design have the highest priority at Victorinox, 
and this also applies to other product categories such 
as travel gear and work-related carryalls.

Everyone values their Victorinox prod-
ucts, from nine-to-fivers to full-time 
travellers. There’s a bag to fit every 
need, from hiking through the Rocky 
Mountains to well-deserved weekend 
getaways, and everyday business needs. 
Victorinox has you covered with flawless 
quality and great reliability from the 
Swiss name you know and trust.

Each Victorinox carryall is packed with 
practical features and functionality for 
which the Swiss are renowned. From 
expandable compartments, to USB 
port features with an integrated multi-tool, Victorinox 
travel bags are both multi-functional and stylish. Their 
bags are designed to see you through many journeys 
still to come.
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Apparel &  
Accessories

FEATURED BRANDS 
Kate Spade, Emporio Armani, Michael Kors, Skagen, 
Smartwool, Vuori & Corkcicle
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BRAND STORY
$46 million to non-profits worldwide through Charity By 
Design ongoing initiative. Part of Alex and Ani’s efforts 
are about raising awareness for important causes. 

To date, the company has donated over $50 million to 
nonprofits across the globe; supported 50+ non-profit 
partners/charities through design; 8,800 hours con-
tributed by employee volunteer efforts. Their charity 
partners include: UNICEF, American Heart + Cancer 
Associations, Habitat for Humanity, Girls on the Run, 
Living Water International, Life is Good Foundation, 
PeaceLove Foundation, Alex’s Lemoxnade Stand, 
David Lynch Foundation, and many more.

The original meaning makers. The over-sharers of 
ancient wisdom. Alex and Ani jewelry interprets 
modern design, brings everyday accessories to life 
with purpose, and gives back to communities across 
the globe. Disrupting the industry with jewelry that 
does more than make a statement, Alex and Ani actually 
stands for something.

They say home is where the heart is. For Alex 
and Ani, that’s Rhode Island — once crowned the 
“Jewelry Capital of the World.” Most manufacturers 
faded away, but thanks to the vision of Alex and Ani’s 
fearless leader, Carolyn Rafaelian, they’ve kept the 
company’s roots firmly planted since 1966. 

The stories behind Alex and Ani’s jewelry are centered 
around empowerment, the freedom to be yourself, 
wellness, and a mindful existence. Alex and Ani boasts 
a collection of curated bangle bracelets, pendant 
necklaces, rings and earrings to name a few. Pieces 
feature a variety of signs and symbols, including a 
rising sun to represent vitality, a falcon for success and 

a starfish for resilience. Each is designed 
to connect wearers with their true self 
and guiding forces in the universe.

Alex and Ani’s rare collection of uplifting 
symbols and positive-energy-infused 
jewelry are designed to express unique 
personalities while adding a hint of el-
egance to every outfit. All Alex and Ani 
jewelry is eco-friendly and made in the 
USA. Built to stack and infused with 
charisma, Alex and Ani is a collection 
of luxe jewelry for all things bracelets, 
bangles, wraps, and cords. Both fashionable and 
functional, Alex and Ani bracelets are adjustable and 
an effortless staple to your current style. You change 
your outfits every day, so why not change up your 
fashion jewelry? 

The vision for the company is, and always has been, 
to connect its wearers to a greater purpose. In just 
six years, the company has donated more than  
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cultivatepcg.com


